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THE BIGGEST & MOST COMPREHENSIVE
SPORTS EXPO IN THE PHILIPPINES!
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GLOBAL SPORTS EXPO 2006

2006 RREBAKE

In conjunction with :
Gamas and Gadgets 2006
Hobbies 2006

Leisure 2008

Glabal Sports Expo 2006 (GSE) is a 3 day international trade
falr highlighting Sports, Games, Gadgets, Hobbles and Lalsure
on August 24 to 26, 2006 at the World Trade Center Metro
Manila, Philippines. It will be showcasing well known brands
and the |atest technology in sportswear, sporis gears, equip-
ments, game consoles, telecommunication, arts, crafts, usual
hobbles, vacation spats and other recreational activities.

Exhibition games, competition, seminars and other exciting
activities will be an added attraction for the duration of the event
and it is a great opportunity for local and foreign companies to
promote thalr praducts, services and expertise.

WHY EXHIBIT AT GSE 20087

O
WET 5 RNEIRARET -
2006 R EWME
2006 AT
2006 ARSI
2006 BBREB B, 2006 BREEIEH. 2006

B8 A EIF- B . 2006 PREITERIFH & . #R oo
FAAHMNZEH SHEFREZEEENHAEET
DETA=X. #RHRETEEES R E
Bk , SRS | EARAM . TR . F T
|, —EEL BB EEE .

% T 3N R B 2 I | SR SRR A SR T — il
B HEERESFHEBAHENII 8RR
BRI R . IRBER BN

=2 E2006IRKESARE"?

O

« 1st international sports expo in the Philippines

* Promote and market your company's latest products, services
and expertise

« Enhance your company Image and Increasa brand awarenass
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- Local and foreign exhibitors from Asia, Europe, North America, Pacific Islands, Central and South American continents.
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Footwear
Headgears
Apparels

Uniforms

Bags

Health Food

Food Supplements
Protective Gears
Watches

Gloves

Coverage :

Associations
Schools and Training Centers
Venue
Accesaories and Equipments
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Eyewear il55)
Toys R

Game Conscles
Softwares

Moblle Phones
Electronic Organizers
Digital Cameras
Watches

MP3 / WMA Players
Knife

Laser

Lights

Video

Amusement Parks
Hotels
Restaurants
Resorts

Bars

Health Clubs
Spas

Insurance
Airlines
Luggage

Travel Agencies
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Arts

Crafts

Bead and Jewelry Materials
Craft Novelties
Collectibles
Doll Making
Models

Tools

Books

Candle Crafts
Quilting
Ceramic Kits
Needlecraft
Internet Surfing

al Breeding
g
r Arranging

Gardening
Film Making
Singing
Dancing
Shopping

Franchising
Telecommunication
Publication and Services...
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WORLD TRADE CENTER METRO MANILA (WTCMM)

LEGEND:

1. Cultural Center of the Philippines
2. Century Park Hotel

3. Traders Hotel

4. Philippine International Convention Center (PICC)
5. The Wastine Philippine Plaza Hotel

6. World Trade Center Metre Manila (WTCMM)

7. Ninoy Aquinc Intarnational Airport (NAIA)
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World Trade Center Mefro Manlla (WTCMM) Is a world-class
business "shopping center” where existing product and services of
both private and government agencies is supported by providing

linkages to both domestic and foreign entities engaging in business.

Located atthe Manlla Bay area, the WTCMM |s situated at the heart
of Manila's frade centers. The arez is a well-established location for
major conventions, axhibitions, cultural and entertainment activities
at the Cultural Center of the Philippines, Folk Arts Theaire, Philip-
pine International Convention Canter and Philippine Trade Training
Center. It can be sited 6 kms. away from the International alrport
and 4 kms. from the nearest seaport

With a total floor area of 10,810 square meter and a total exhibition
area of 8,300 sq. m., the center is the praferad place to house some
of the countries prestiglous conventions, trade events and exhibits.

The World Trade Center Metro Manila is the perfect place to housa
the Global Sports Expo 2006. With a capacity of 526 standard 3m
x 3m booths, and an estimated 5,000 visitors from here and abroad,
the WTCMM Is the place to ensure success |n closing business
deals and transactions.
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WORLD TRADE CENTER METRO MANILA (WTCMIV1}

LEGEND:

1. Cultural Center of the Philippines
2. Century Park Hotel

3. Traders Hotel

4. Philippine International Convention Center (PICC)
5. The Westine Philippine Plaza Hotel

6. World Trade Center Metro Manila (WTCMM)

7. Ninoy Aquino International Airport (NAIA)

VENUE:

HhELEREA -

1. SEEEFE (L R.C(CCP)

e. {Hic A EXRERE

3. BREARE

A, FER R PR SR /O(piee)
5. SEE R

& SERRILHR R i

7. SR RE I PRI B (NALA)

MR

o~
e

World Trade Center Metro Manlla (WTCMM) Is a world-class
business "shopping center” where exigting product and services of
both private and government agencies is supported by providing

linkages to both domestic and foreign entities engaging in business.

Located at the Manlla Bay area, the WTCMM |s situated at the heart
of Manila's frade centers. The area is a well-established location for
major conventions, axhibitions, cultural and entertainment activities
at the Cultural Center of the Philippines, Folk Arts Theatre, Philip-
pine International Convention Centar and Philippine Trade Training
Center. It can be sited 6 kms. away from the Internatlonal alrport
and 4 kms. from the nearast seaport

With a total fioor area of 10,810 square meter and a total exhibition
area of 8,300 sq. m., the center is the prefarad place to house some
of the countries prestiglous conventions, trade events and exhibits.

The World Trade Center Metro Manila is the perfect place to housa
the Global Sports Expo 2008. With a capacity of 526 standard 3m
x 3m booths, and an estimatad 5,000 visitors from here and abroad,
the WTCMM Is the place to ensure success |nh closing business
deals and transactions.
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